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Dear Valued Marketer: 

For more than 92 years, Offi cial Board Markets and Paperboard Packaging have proudly served the 
global paperboard converting industry by providing cutting-edge research, business management 
ideas, news and analysis, and coverage of key industry events. In September 2009, we announced 
our strategic decision to publish Paperboard Packaging within Offi cial Board Markets, which presents 
exciting new opportunities for subscribers and marketers.

By combining the two resources, our Offi cial Board Markets subscribers receive the added benefi t 
of receiving information on industry trends, news, events and emerging markets related to the board 
converting market segment. Our advertising partners are now presented a valuable opportunity to reach 
decision-makers responsible for driving growth, innovation and profi tability in the corrugated container, 
folding cartion, paper recycling, and other relevant industries.

We are extremely excited about our new direction, and Offi cial Board Markets 
subscribers are welcoming the additional insights being made available to them. 
They now have access to the research and features which Paperboard 
Packaging is widely-known and respected for delivering.

In addition to Offi cial Board Markets with Paperboard Packaging being 
offered in both print and digital delivery formats, we continue in 2010 
to deliver valuable content via our weekly e-newsletter, Box Biz, monthly 
Bottom Line podcast, and web portal, www.packaging-online.com.

2010: New Strategy, New Opportunities

Mark Arzoumanian 
Editor in Chief

Official Board Markets

Esther Hertzfeld
Editor

Paperboard Packaging

Unmatched Content

Source: Publisher’s Own Data (Questex Corporate Database) Nov., 2009.

Special Note: Paperboard Packaging is also distributed to qualifi ed individuals via email and made available online at www.packaging-online.com for no 
charge. (OBM is a paid subscription model.)
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2.2%

Containerboard Inventories Drop
Between July and August, total containerboard 
inventories at mills dropped 2.2 percent to 
329,900 tons, reports AF&PA. 
 p.10

W
hen the time comes, do you 
have what it takes to sell your 
corrugator or sheet plant? 
Your quick answer might be 
a glib yes, but Paul Shine, 

president of independent sheet plant AIM 
Corrugated Container Corp., Lancaster, 
N.Y., and Charles Malo, vice president and 
coo, packaging, Norampac, Montreal, gave 
attendees at last week’s Association of In-
dependent Corrugated Converters (AICC) 
Annual Meeting in Las Vegas a rare insider’s 
look into what it really takes to successfully 
close a plant purchase. The road to comple-
tion is full of potholes, each of which could 
wreck the deal, they both warned.

Norampac’s annual revenues stand at $1.4 
billion (Canadian); its 10 paper mills pro-
duce medium, linerboard, and folding carton 
grades. It runs 26 box and sheet plants in 
Canada, the U.S., and France. AIM generates 

Continued on page 4

Port Townsend 
Closes Two Box 
Plants in Canada
Port Townsend Paper Corp. will 
close two Canadian box produc-
tion plants in Kelowna, British 
Columbia, and Calgary, Alberta, 
reports the Peninsula Daily News.

Port Townsend Paper re-
ported that the closure of a major 
Okanagan-area customer last year 
sealed the fate of the Kelowna 
operation. Fifty workers in British 
Columbia will be laid off Dec. 4.

The closures announcement 
comes after Port Townsend 
Paper Corp. learned two weeks 
ago that Washington Gov. Chris 
Gregoire and the state Depart-
ment of Commerce awarded 
the company a $2 million grant 
— federal stimulus money to 
upgrade its biomass cogenera-
tion boiler and plant, which will 
create temporary jobs and ulti-
mately provide green power to 
the mill and Puget Sound Energy 
customer grid. Waste wood 
would fuel such a plant. Port 
Townsend Paper also agreed to 
leverage $53 million in addition-
al funding to match the grant.

Equipment from the shut-
tered Okanagan plant will be 
moved to Port Townsend Group 
facilities in Richmond and Burn-
aby, British Columbia.

The Port Townsend Paper 
Family of Companies and its 
Crown Packaging division stated 
that the company intends “to 
wind down production at the 
Kelowna corrugated box manu-
facturing facility, located on En-
terprise Way, by year’s end.”

The change will result in the 
layoffs of about 50 employees.

EvEry TraNSacTIoN IS DIffErENT

The Art of Closing a Deal
By Mark Arzoumanian
Editor in Chief

Transacted Containerboard Prices
Average transacted price levels are tabulated by obtaining paid prices from independent converters pur-
chasing linerboard and medium. All prices are intended as a reference standard only. Transactions may 
be concluded at any time at any price agreed upon by seller and purchaser. These are delivered prices for 
week ended previous Tuesday. Price ranges listed are per short ton.

Northeast

42# Fourd. Kraft Linerboard $470–480 $480–490 $480–490 $490–500 $475–485

Kraft Linerboard Upcharges (Nationwide):
26#: $50/ton 33#: $30/ton
31#: HP* $30/ton 35#  HP: $25/ton 57# HP: $20/ton
Recycled:
35#: HP Recycled: $30/ton

26# .009 Semichemical $405–415 $410–420 $430-440 $420-430 $430-440
Medium

Semichemical Medium Upcharges (Nationwide):
23# SM:** $20/ton 33# HP: $25/ton 40# SM: $10/ton

*HP: High Performance  **SM: Semichemical Medium

East Central Southeast/
South Central

North
Central

West

Questions?

See page 19 for details.Official Board Markets
The yellow Sheet Volume 85, Number 41 october 10, 2009
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from left: aIM’s Paul Shine and Norampac’s 
charles Malo.
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1,500
jobs

Heidelberg Cuts Jobs in Germany
Germany’s Heidelberg will be eliminating 
1,500 jobs in Germany in fiscal 2009-2010. 
p.15

A
merger between bankrupt Smurf-
it-Stone Container Corp. (SSCC) 
and either Temple-Inland (TI) 
or Koch/Georgia-Pacific could 
benefit the entire containerboard 

industry, states Chip Dillon, paper industry 
analyst for Credit Suisse, New York City, in 
an equity research report released last week.

“If Temple-Inland were to merge with 
Smurfit-Stone, the synergies accruing to 
current TI shareholders could equal close 
to one-half of the current market capitaliza-
tion,” he writes.

Using estimated year-end 2009 net debt, 
TI has a current enterprise value of $2.5 
billion (including the current equity mar-
ket capitalization of $1.7 billion), Dillon 

notes. SSCC’s enterprise value is $3.3 bil-
lion, making for a combined enterprise value 
of about $5.8 billion. A combination of TI 
or Koch/GP with SSCC would create a 28 
percent player—similar in size with IP (the 

Continued on page 4

RT Carton Plant 
Earns CoC 
Certification
RockTenn (RT), Norcross, Ga., 
has received triple chain-of-
custody (CoC) certification for 
its Montreal, Quebec, folding 
carton plant, formerly known 
as Wilco, Inc. This plant is now 
certified by Forest Stewardship 
Council (FSC), Sustainable 
Forestry Initiative (SFI), and 
Programme for the Endorse-
ment of Forest Certification 
(PEFC), representing the lead-
ing global forestry certification 
bodies. These organizations 
provide third-party validation of 
the plant’s documented pro-
cesses and chain of custody 
monitoring.

Last year, all of RT’s folding 
carton plants achieved Fiber 
Sourcing Certification to the 
Sustainable Forestry Initiative, 
and in June, RT’s Marion, N.C., 
folding carton plant achieved 
Triple CoC certification. 

who wIll mErgE?

Containerboard Consolidation Coming

Transacted Containerboard Prices
Average transacted price levels are tabulated by obtaining paid prices from independent converters pur-
chasing linerboard and medium. All prices are intended as a reference standard only. Transactions may 
be concluded at any time at any price agreed upon by seller and purchaser. These are delivered prices for 
week ended previous Tuesday. Price ranges listed are per short ton.

Northeast

42# Fourd. Kraft Linerboard $470–480 $480–490 $480–490 $490–500 $475–485

Kraft Linerboard Upcharges (Nationwide):
26#: $50/ton 33#: $30/ton
31#: HP* $30/ton 35#  HP: $25/ton 57# HP: $20/ton
Recycled:
35#: HP Recycled: $30/ton

26# .009 Semichemical $405–415 $410–420 $430-440 $420-430 $430-440
Medium

Semichemical Medium Upcharges (Nationwide):
23# SM:** $20/ton 33# HP: $25/ton 40# SM: $10/ton

*HP: High Performance  **SM: Semichemical Medium

East Central Southeast/
South Central

North
Central

West

Questions?

See page 15 for details.Official Board Markets
The Yellow Sheet Volume 85, Number 42 october 17, 2009

www.packaging-online.com	 The Source for News and Pricing

C. Dillon

Commonly known as the “Yellow Sheet,” Official Board Markets is the pricing standard 
for the global paperboard converting industry. Distributed weekly and available in print and 
electronic formats to 3,218 paid subscribers*, Official Board Markets prides itself on providing 
its readers with the most accurate pricing information possible in a timely fashion.

In addition, OBM subscribers receive Paperboard Packaging, which is published in OBM’s 
last issue of each month. Editorial plans for Paperboard Packaging in 2010 include: 

2010 Exclusive Paperboard Packaging Census Report and State of the Industry 

Paperboard Packaging/AICC Hall of Fame Inductee Profile 

Platemaking Technology and Trends 

Computer Software Technology update 

Top Industry Influencers 

How to Solve Your Printing Problems

■

■

■

■

■

■

OBM Serves Its Readers with Transacted 
Pricing for:

Containerboard (Linerboard and Medium)
Boxboard (Recycled, CUK and SBS)
Recovered Paper (Paper Stock)
Corrugated Sheets

■

■

■

■

OBM’s Regular Contributors Include:
Economist Norma Pace
Computer software expert Dirk Pastoor
Freelancer Curt Harler with monthly regional 
reports on box making conditions

■

■

■



Monthly Podcast
Limited 
sponsorships 
available

Advertising Rates

Packaging-Online.com is the only industry web site updated daily with 
the latest news, current and archived issues, plant profiles, job listings and so 
much more. With an average of more than 10,000 monthly visitors, advertising 
on Packaging-Online.com is the perfect way to reach your audience online 
through web ads, sponsorships or custom digital solutions.

Banners
$700/month (net)
468x60 pixels, 10–20kb max file size 

Buttons
$300/month (net) 
120x60 pixels 7–10kb max file size 

Skyscrapers
$1,000/month (net)
160x600 pixels, 35–38kb max file size

Box Biz
Box Biz is the weekly e-newsletter of the 
Paperboard Group, sent to 9,000 subscribers. 
Sponsorship levels vary based on participation. 
Includes ad, product photo and short description 
of product, service or company with links.

Exclusive Sponsorship
(per issue) . . . . . . . . . . . . . . . . . . . . . $1,000
Partner Sponsorship . . . . . . . . . . . . 675
Shared Sponsorship  . . . . . . . . . . . . 500
Product spotlight  . . . . . . . . . . . . . . 350

■

■

■

■

Custom E-Newsletters
Content directed to a targeted audience of registered users. Pricing 
based on length, frequency and audience.

Online Rates

Four Color Rates (in US Dollars)
SPACE UNIT 1X

Full page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $850
1/2 page island. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $475
1/2 page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $450
1/4 page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $245

Classified Rates: Print and Web—1 Inch
SIZE 1X

Black & white . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $114
Frequency discounts and 4-color rates available.

Mechanical Requirements
SPACE UNIT DIMENSIONS  WIDTH x DEPTH
Full page  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7" x 10"
1/2 page, horizontal . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7" x 4-3/4"
1/4 page, vertical  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3-1/2" x 10"
1/4 page, square  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3-1/2" x 4-3/4"
Single page (full bleed) . . . . . . . . . . . . . . . . . . . . . . . . . . 8"x 11"
Single page (gutter bleed only) . . . . . . . . . . . . . . . . . . . . 8-5/8" x 10" 
Spread (full bleed)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16-1/2" x 11"
Trim size. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  7-3/4" x 10-3/4"

Acceptable in a spread, full page, or fraction of a page unit

Mailing Instructions
General and reproduction materials: 
Contracts, insertion orders, correspondence, proofs, copy, and 
reproduction materials should be sent to:

Production Department, Attn: Sue Gigliotti
306 W. Michigan St., Suite 200, Duluth, MN 55802
Phone 218-279-8852, Fax 218-279-8813
Email: sgigliotti@questex.com

March 21-23
PAPER2010
New York City

April 12-16
FBA/AICC Spring Meeting
San Diego

April 21-23
FEFCO Summit
Barcelona

April 26-28
PPC Spring Meeting
Cincinnati

October 4-8
AICC/TAPPI Annual Meeting & Conference
Baltimore

OBM Bonus Distribution

Advertising closes 9 days (Thursday) prior to each issue 
date (Saturday). Digital ad fi les are due 8 days (Friday) 
prior to each issue date (Saturday).
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